
STAPLES Center and Microsoft Theater

2013-2015 

OBJECTIVES
TARGETS 2013-2015 INDICATORS DEADLINE

1
ENERGY: 

Reduce Electricity 

Consumption 12% by 

2015

1. Whenever possible, 

schedule client 

walkthroughs/tours during a 

time when arena lights are 

already scheduled to be in use, 

or during times that avoid peak 

pricing periods

1. Communication with 

Engineering  & Peak Pricing 

Information from Engineering

1. December 2014

2
SUSTAINABLE 

PURCHASING: 

Increase Sustainable 

Purchasing: 

Consumable Goods & 

Technology

1. Increase sustainable 

purchasing of office goods

2. Source sustainable options 

for gifts and promotional items

3. Use AEG's EPP Guidelines 

when modifying/redesigning 

suites & suggest sustainable 

design options to clients

1.  Increase in supplies that 

meet AEG's Environmentally 

Preferable Purchasing (EPP) 

Guidelines  

2. Increase in amount of 

sustainable gifts and 

promotional items that meet 

AEG's EPP Guidelines

3. Sustainable materials used in 

suites

1. December 2013

2. December 2014

3. December 2015

3
EDUCATION: 

Increase 

Environmental 

Education to 100%

1.  Increase environmental 

messaging to team members

2.  Increase environmental 

messaging to clients--

especially regarding 

sustainable food and event 

options

3. Develop Eco-Suite/Eco-

Event Options for Suite Clients 

and Event Suite Sales

1.  Environmental messaging in  

training materials & 

communications

2.  Script(s) for account 

executives and environmental 

updates in annual client 

communications

3.  Booked Eco-Events and Eco-

Suite

1. December 2013

2. December 2014

3. December 2015

PREMIUM SALES & EVENT SUITES OBJECTIVES & TARGETS

Check for the latest version on the 

STAPLES Center EMS Website
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